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Objective

The aim of this course is to study the psychological effect of  clothing on the individual in

social situations.

Unit -1

Origin of Clothing

 Why costumes differ all over the world, material aspects and climate.

 Religious influence

 Events of the word

 Clothing symbols

Unit -2

Socialisation and development of the s elf

 Social norms

 Attitudes and value formation

 Individuality and conformity

 Person and group identification

Unit -3

         Personality theories

 Sigmoid end – defense mechanisms

 Jung

 MurrayS



Unit -4

Over all influence of clothes on individual life
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